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Most teams retype their brand on every file. Hex codes in a Slack thread. A
logo dropped at 73% opacity because the last person guessed. A “close

enough” navy that is not the navy on the website.

DesignForever inverts that. State the brand once. Every template you open
after that is already wearing it.

One kit, every engine

A brand kit here is not a mood board. It is a structured guide: colors, type
pairings, radius, and the tokens the engines actually read. Flyers, menus, forms,
invitations, decks, emails, and microsites all consume the same three swatches
— background, ink, accent — plus the type stack.

Change the accent. The flyer’s rule, the menu’s prices, and the deck’s section
marks move together. That is the point of a marketplace where every template

is a live document, not a frozen picture.

How you get the kit

On Brand Builder (Pro) you can extract a kit from:

* a live website URL
e aPDF
 alogo or reference images

» notes you already wrote down

The extractor fills a guide you can edit. Save it, and the marketplace modal can
apply it without re-exporting anything. Guests can still browse and remix; the
kit is what makes the next ten files look like they came from the same studio.


https://designforever.com/brand-builder

What this is not

It is not an Al that invents a personality and paints pixels until they look “on
brand.” The render path stays deterministic. Same structured input, same
layout. The kit is the identity layer; the engine is the layout contract.

If you want the long version of that contract, start with Layouts that never

break, then open a template and press the brand swatches.


https://designforever.com/blog/layouts-that-never-break
https://designforever.com/blog/layouts-that-never-break

