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In a marketplace grid, every template looks like a picture. That is the trap.

Canva, Envato, Creative Market, Figma Community, Midjourney “poster
packs” — they all sell something that photographs as a layout. You click it.
You get a file. Then you try to put your real menu items in it, or your real navy,
or Korean, and the thing you bought is no longer the thing you saw.

DesignForever templates are built so that does not happen. The thumbnail is
not a past export. It is the live document, scaled. Swap the headline. Apply a

brand kit. Translate the copy. Export. Same render path, same grid.

That is the whole difference. The rest of this post is what that means in

practice, next to the tools people actually compare us to.

Side by side

Typical template

What you buy A picture, a PSD, a Canva file,
a Figma frame

Preview A JPEG of someone else’s
export

Change the Boxes overflow, prices hit the

copy logo

Change the Recolor by hand, miss three

brand objects

Change the Duplicate the English file,

language restyle

Al’s job Generate a new picture

Try it Often paywall or watermark-

first

DesignForever

A live HTML/CSS engine

The actual template, in an iframe, same path as
export

Type has a range; lists grow down, not through the
footer

One kit — background, ink, accent + type —
restyles every engine

Structured content; translations swap strings, not the
layout

Edit named fields on a design that already holds

Browse and remix with no account; the layout you
preview is the layout you keep

A Canva template is an editor with a starting rectangle. An Envato PSD is a

layered mockup. A Figma file is a frame a designer has to babysit. An Al poster



is a weather system: prompt it again, get a cousin, not a document. None of
those are a layout with rules.

1. The file is the engine, not a snapshot

Most template sites freeze a moment. Someone designed a flyer in Illustrator,
exported a PNG for the shop, and zipped the source. What you download is
that moment. It does not know how long your café name is. It does not know
you have fourteen wines instead of eight.

Ours are engines. Copy sits in structured fields. Columns are grids. Type is
clamped, not a single size that overflows the card. When you replace dummy

copy with Tuesday’s specials, the sheet is supposed to remain a sheet.

That is why the marketplace preview is not a thumbnail of a past export. It is
the template running. If it looks right there, it looks right when you export —
PNG, PDF, SVG, PPTX, HTML — because you are not looking at a different

pipeline.

The long version of the layout contract is Layouts that never break.

2. Brand is a layer, not a treasure hunt

On a PSD, “make it our colors” means hunting fill layers. On Canva, it means a
Brand Kit that mostly restyles the next Canva file, and only if someone
remembered to apply it. On a generated image, it means hoping the model kept
the hex.

Here the brand is orthogonal to the layout. You state it once: background, ink,
accent, type. Every engine reads those tokens — flyers, menus, forms, decks,
emails, invitations, posters, landing pages. Change the accent; the flyer’s rule,
the menu’s prices, and the deck’s section marks move together.

Brand Builder (Pro) can extract that kit from a website, a PDF, a logo, or notes.
It is not an Al that invents a personality and paints until it “looks on brand.”
Same structured input, same layout. The kit is identity. The engine is the
contract.


https://designforever.com/blog/layouts-that-never-break
https://designforever.com/blog/state-your-brand-once

3. Language is data, not a restyle job

A typical template is English with empty boxes. To ship Spanish you duplicate
the file and pray the longer strings still fit. To ship Korean you find a designer
who owns the original.

DesignForever templates tag editable text so the content can be serialized —
titles, prices, body, CTAs — and swapped without rewriting the HTML. The

layout was designed to survive that swap. If it cannot, it does not ship.
That is the difference between “we have a translate button” and “the design

was built as a document that can be translated.”

4. Al edits the document. It does not replace it.

What Al did to design templates is the market story: generation made pictures

of layouts free, and stock/marketplace files got cheaper to fake.

Inside this product, Al is not the file format. A prompt can fill a photograph,
suggest copy, or restyle through the brand kit. It does not get to invent the
columns. The render path stays deterministic: same structured input, same
layout. That is the opposite of “generate me a flyer” and hoping the next run
matches the last invoice.

If you need a mood board, use a generator. If you need a menu that is still a

menu after the prices change, you need an engine.

5. You can tell before you pay

A lot of template shops show you a pretty JPEG and a checkout.
DesignForever’s acquisition rule is the other way around: gate the download,
never the try. Browse, preview, shuffle, remix — no account. Sign in free to
edit and export (watermarked PNG/PDF on Free). Pro removes the watermark,

unlocks Brand Builder, and opens the rest of the export formats.

The test is unfair to a snapshot file, which is the point. Paste real copy. Press
the brand swatches. If the grid holds, you have the right kind of template. If it


https://designforever.com/blog/what-ai-did-to-design-templates

does not, you found out before the card was charged.

What we are not

We are not a replacement for Figma if you are designing a new product UI
from a blank frame. We are not Photoshop. We are not a prompt box that emits

a poster you cannot open again as a document.

We are a marketplace of working layouts for the artifacts businesses actually
reprint: flyers, menus, forms, checklists, decks, emails, invitations, posters,
cards, landing pages. Studio-grade, deterministic, meant to be operated as

documents — by you, or by an agent hitting the same APIs.

See it on a real sheet

Open the marketplace. Pick a flyer or a menu. Replace the dummy copy. Apply
a brand if you have one.

The layout you preview is the layout you keep. That is how these templates

differ. Everything else is a picture of that idea.


https://designforever.com/marketplace

