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By 2027 the United States will still employ about 268,000 graphic designers
if the Bureau of Labor Statistics path holds. It will also keep awarding more
than 10,000 graphic-design credentials a year . Net new seats on that path:
about 570 a year .

That is not a collapse. It is a lid. The World Economic Forum’s 2025 employer
survey put graphic designers 11th on the global decline list  through 2030 —
the first time the job has appeared there. Two years earlier the same report
called it moderately growing. The BLS, which does not do screaming, names
the mechanism: generative AI lets designers iterate first drafts faster, and those
productivity gains limit demand for the occupation .

2027 is the year traditional graphic design stops being a volume
profession and becomes a systems profession. The posters,
packs, identities, and printed sheets still have to exist. The
junior who used to resize them does not.

This is a forecast for print, identity, packaging, posters, editorial, and
environmental graphics — the work that used to mean “graphic designer”
before the title drifted toward screens. It is not a UX essay. Product-interface
work is a different labor market, and the WEF says so: UI and UX design ranks
8th among the fastest-growing jobs in the same survey. Traditional graphic
design is on the other list.

The labor-market blast radius of the models is already on the record in The
boom heard around the world. What follows is what that does to the profession,
the degree, and the marketplace in the next twelve months.

https://designforever.com/blog/the-boom-heard-around-the-world
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10,676
graphic-design degrees and
certificates awarded in the U.S. in
2024, up 16.3% in one year. Data
USA / IPEDS.

+5,700
net new U.S. graphic-designer jobs,
2024–2034. Ten years. BLS
Occupational Outlook Handbook.

$66,460
one year of RISD tuition, 2026–27.
BLS median graphic-designer wage:
$61,300.

100M
teachers, students, and education
admins on Canva every month. Canva
newsroom, July 2025. The 2027
freshman already “designs.”

The job in 2027 is not the job the degree was built for

The BLS still defines the occupation the old way. Graphic designers (SOC 27-
1024) “design or create graphics to meet specific commercial or promotional
needs, such as packaging, displays, or logos.” They exclude web and digital-
interface designers on purpose. That is the traditional job: ads, brochures,
magazines, reports, packaging, book jackets, exhibition graphics. Median pay
in May 2024: $61,300 . Bottom tenth under $37,600. Top tenth above
$103,030. Typical entry-level education: a bachelor’s.

Employment in 2024: 265,900. Projected 2034: 271,500. About 20,000
openings a year, almost all of them replacement — people leaving, not new
seats. The BLS Monthly Labor Review (2026) is blunt about why the growth is
slower than the 3% all-occupation average: arts, design, media, and
communication jobs are “particularly susceptible to productivity effects from
generative AI.” Graphic designers can explore and iterate faster, produce first
drafts faster, and shift attention to later stages. Those gains “are expected to
limit demand.”

The Handbook adds a sentence the profession should tape to the studio wall:
automated design tools, such as AI, may reduce the need for companies to



contract with freelance graphic designers .

Eighteen percent of the occupation is already self-employed. Printing still
employs 6% of them, at a median of $45,690 — a $17,700 discount to
specialized design services. The print shop is not where the remaining money
is.

The lid, occupation by occupation

0% · BLS 2024–2034

Art directors +4%

All occupations +3%

Graphic designers +2%

Desktop publishers −12%

Printing industry, all jobs −15.5%

Art directors: 135,000 jobs, 62% self-employed, median $111,040. Desktop publishers: 5,000 → 4,400. Printing NA

BLS OOH and Employment Projections, 2024–2034. Linear path for designers in 2027: ~268,000 seats.

Art direction still grows. Page-layout as a named job dies. The print plant shrinks.
Graphic design sits under the lid in the middle.

What 2027 actually feels like, from inside a studio:

The commodity layer is gone as a career. Social graphics, first-pass logos,
“make me a flyer by 4 p.m.,” contest logos, the junior resize queue. Canva,
Firefly, Looka, and a Fiverr gig already do that work. The BLS sentence about
freelance contracts is this layer. We mapped the template half in What AI did to
design templates.

The systems layer is the job. A brand that has to live on a truck, a can, a
letterhead, and a 10-year annual report. Packaging that has to print on a real
substrate with a real dieline. Environmental graphics that have to be fabricated.
Editorial that has to close. Identity that has to survive a lawyer and a printer.
That work still needs a person who can specify type, ink, hierarchy, and a file
that does not explode in prepress.

https://designforever.com/blog/what-ai-did-to-design-templates
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The middle of the pyramid is thinner. Design studios in the age of AI is the
firm-level version: fewer juniors, more principals, AI as the production bench.
2027 is when that pattern is no longer a studio story. It is the default org chart.

AI did not take the graphic design job. It took the years you
used to spend becoming one.

That is the junior crisis in one line. The old ladder was: intern, production,
designer, senior, art director. Production was how you learned the craft on
someone else’s deadline. If production is a model, the remaining seats want
people who already have taste. The BLS still lists “bachelor’s degree, no
experience” as the entry ticket. Employers in 2027 will keep posting that. They
will hire the portfolio that looks like three years of production.

The degree keeps shipping. The market does not.
Data USA, drawing on IPEDS completions, counted 10,676 graphic-design
awards in 2024  — bachelor’s, associate’s, certificates — up 16.3% from
2023. The most common award is still a bachelor’s. IPEDS-based 2023 tallies
put bachelor’s around 5,800, associate’s around 2,100, master’s in the low
hundreds. Sixty-five percent of the 2024 awards went to women. Southern
New Hampshire University alone conferred 794.

The BLS says more than 360 postsecondary programs are accredited in art and
design. NASAD, the U.S. Department of Education–recognized accreditor for
the field, lists about 318 member institutions. AIGA and NASAD still publish
the same professional-degree standard they have published for years: a four-
year BFA in graphic design, communication design, or advertising design is the
program that claims to prepare you for entry. A course titled “graphic design”
inside a BA is not the same claim. That distinction was always true. In 2027 it
becomes expensive.

https://designforever.com/blog/design-studios-in-the-age-of-ai


The pipeline is larger than the growth

Openings / year 20,000

Degrees, 2024 10,676

Net new / year ~570

Openings: BLS OOH, mostly replacement. Degrees: Data USA / IPEDS, all award levels, CIP Graphic Design. Net n

Replacement openings can absorb graduates — until the openings stop being junior
production seats. That is the 2027 bind.

The arithmetic was always tight. It is tighter now. Twenty thousand openings
sounds like room. Most of those openings are people retiring or leaving. The
growth  is 570 seats a year. Completions rose 16% in a single reporting year

while the occupation is projected at 2% over a decade. Schools are still filling
cohorts. The labor market is not adding a matching floor.

Then there is the price of the ticket.

One year of school. One year of pay.

In-state public $6,930

Private college $36,174

Median GD wage $61,30

RISD tuition

Public/private: Data USA median tuition for Graphic Design programs, 2024. Wage: BLS May 2024. RISD: 2026–27

Four years of RISD tuition is about $266,000 before room and board. The median
graphic designer makes $61,300. The elite BFA was always a bet on the top of the wage
distribution. In 2027 the bottom of that distribution is the part AI ate.

A public in-state graphic-design major still pencils, on paper: $6,930  median
tuition against a $61,300 median wage. A private program at $36,174  is a



four-year invoice north of $140,000 before living costs. RISD’s 2026–27
tuition is $66,460  — more than the median wage for the job the degree
names. That was a luxury-good education when the junior seat was reliable. It
is a different product when the junior seat is a prompt.

What changes inside the building in 2027:

K–12 already taught the commodity layer. Canva’s education newsroom
(July 2025) said 100 million  teachers, students, and administrators use the
product every month, across more than 800,000 schools and 16,000 districts in
190 countries. Canva for Education launched in 2019. The 2027 college
freshman has been making posters in a browser since middle school. “I can use
Canva” is not a portfolio. It is literacy, the way typing was literacy.

The BFA has to teach what Canva cannot. Type, sequence, print production,
dielines, brand systems, critique, the history that keeps you from shipping the
same gold-and-black luxury flyer as everyone else. NASAD’s essential
competencies were always about that. Programs that still sell software
proficiency as the degree will look like desktop-publishing certificates — the
occupation the BLS has shrinking 12%.

AI becomes a required course, not an elective. Academy of Art University’s
M.A. in AI Marketing &amp; Design went from 10 students in spring 2025 to
54 by fall 2026; the school stacked an MFA on top. That is one private
university’s enrollment, not a census. It is the direction. The programs that
refuse the tools will graduate people who cannot get through an interview. The
programs that only teach the tools will graduate people Canva already made.

The credential stops being the differentiator. BLS still says employers want
a bachelor’s plus a portfolio. In 2027 the portfolio is the credential. The degree
is the expensive way to build one with critique. Bootcamps, certificates, and a
ruthless self-directed book will compete for the remaining junior-adjacent
seats. The accredited BFA still matters for the systems jobs — packaging,
identity, environmental — where a hiring manager wants proof you sat through
production. It will not matter for “make me a launch graphic.”



Everyone already “designs”

Canva Education / month

100 million teachers, students, admins

U.S. graphic designers

265,900 · a sliver at this scale

Different geographies: Canva’s 100 million is global; BLS is U.S. employment. The
point stands. The 2027 freshman does not need a degree to make a poster. Scale: 100
million = full width.

The marketplace splits in three

Traditional graphic design was sold in three shops: a studio invoice, a freelance
platform, and a template/stock catalog. 2027 does not kill the demand. It
reroutes who gets paid.

1. The physical world still needs graphics. Fortune Business Insights puts
global packaging printing at $365.21 billion in 2026. That is ink on substrate,
not a design fee — and it is the reason packaging, labels, and retail graphics do
not vanish when a model can draw a pretty box. Someone still has to specify
the graphics that survive a press check. Mordor has digital packaging printing
at $37.39 billion in 2026, growing toward $60 billion by 2031. Short-run,
versioned, localized packs are more design work, not less — if the file is a
system. If the file is a picture, it is a reprint nightmare.

Research-firm estimates of packaging design services (the creative fee, not the
print) sit in a wide band: MarketIntelo has used $8.4 billion (2025); Coherent
has used $27.8 billion (2026). Treat the spread as a warning, not a number to
memorize. Directionally: the physical pack still has a budget. The JPEG of a
pack does not replace the spec.

2. The contest-and-gig layer keeps racing to the bottom. BLS already flags
AI as a reason firms may stop contracting freelancers. Platform rates tell you
why. Public 2026 pricing roundups put Fiverr/99designs-style marketplace
work in the $15–$50 an hour band; U.S. mid-level independents still quote



$50–$100; specialists $100–$200+. Adobe’s read of Upwork profiles has been
cited around $50 an hour. ZipRecruiter’s 2026 freelance graphic-designer
median has been cited around $35 an hour. Those are aggregators, not audited
filings — useful as a spread. The spread is the story: a global bid market for “a
logo” cannot clear at professional rates when Looka sells a logo file for $20–
$65 and Canva is free in the classroom.

Looka’s own published customer counts and private-firm revenue scrapes
disagree with each other ($8 million, $4.7 million, “5 million customers”).
Ignore the revenue. The product category is the fact: identity-as-a-checkout is a
consumer good. 2027 is when a serious brand still hires a designer for a
system, and everyone else buys a kit.

3. The template catalog that sold a picture of competence stays under
pressure. Shutterstock’s content line and Envato’s shift from hit store to
subscription hose are in What AI did to design templates. The 2027 version is
simpler. Unlimited generation plus unlimited libraries means per-item scarcity
is over. The catalog that still has a business is the one that sells a working
document: type with a range, a brand kit that restyles the sheet, copy that can
change without the grid collapsing. That is Layouts that never break and How
DesignForever templates differ. Generation is an input. It is not a file format.

The AI slice is still small. It is the 2027 input.

2025 $0.99B

2026 $1.33B

2027 ~$1.77B

Precedence Research, Jan 2026: $993.9M (2025), $1.33B (2026), 32.75% CAGR. 2027 is that CAGR applied one mo

Parent graphic-design spend is still in the $56–66 billion band. AI is the compounding
input, not the industry. The $365 billion packaging-printing market is a different number:
physical goods, not software.

https://designforever.com/blog/what-ai-did-to-design-templates
https://designforever.com/blog/layouts-that-never-break
https://designforever.com/blog/how-designforever-templates-differ
https://designforever.com/blog/how-designforever-templates-differ


Marketplace 2026 reality 2027 bet

Studio / identity Fewer juniors; principals still sell
a point of view. See the studios
piece.

The retainer is for a system, not a mood board.
AI is in the studio the way a new press is in
the studio.

Freelance
platforms

$15–$50/hr at the contest end;
$50–$200 off-platform. BLS: AI
may cut freelance contracts.

Gig “logo + social set” keeps getting cheaper.
Specialists who own a category (pack, type,
environmental) keep the top of the spread.

DIY identity kits Looka, Canva Brand Kit, a dozen
cousins. Checkout, not a pitch.

Default for SMEs. Professional identity work
has to look like a system the kit cannot hold.

Stock / template
catalogs

Content libraries under pressure;
generation is free. Envato
flattened author share.

Pictures of layouts stay a race to zero.
Working documents — brandable,
translatable, exportable — are the remaining
SKU.

Packaging / print /
environmental

Print employment −15.5% to
2034; packaging printing still
hundreds of billions.

Fewer plants, more versions. Designers who
can specify for fabrication stay hired.
Designers who only mock up a pretty box do
not.

The WEF’s 1,000 employers (14 million workers, 55 countries) said 41%
expect to cut jobs as AI gets better at paid skills, 77% plan to reskill people to
work alongside it, and 62% plan to hire for AI skills. Both the cut and the hire
can be true in graphic design. The cut is production headcount. The hire is the
person who can run the tools and still close a press check.

What we think happens in 2027
Not a prophecy. A reading of the public numbers, twelve months out.

Employment stays. Hiring does not feel like it. The occupation does not fall
off a cliff in U.S. counts. It crawls. A graduating class that would have been
absorbed as production juniors in 2019 competes for replacement openings that
now want a book. Self-employment stays near one in five, with more of it
involuntary: people who would have been the junior hire, bidding on platforms
the BLS already thinks AI will thin.

The bachelor’s remains the official door and a worse bet. NASAD
programs will not vanish in a year. Completions may even keep rising — 2024
already did. The return on a $140,000–$260,000 private BFA compresses
unless the graduate is in the systems layer. Public programs that still teach



production as craft (type, print, packaging) earn their keep. Programs that teach
“Adobe + a few AI tools” compete with a free classroom login.

Art direction is the remaining promotion. Median $111,040, 4% growth,
62% self-employed. That is where traditional graphic design still concentrates
taste. The path to it used to be a decade of production. 2027’s art directors will
be people who skipped a rung or who built the missing years in public, on real
printed work, not on generated mood boards.

Packaging, environmental, and identity systems outperform social
graphics. Not because they are fashionable. Because they have to exist in the
physical world, in multiple SKUs, with legal copy, with a printer. The $365
billion packaging-printing line is not a design-salary line. It is proof the wall,
the can, and the shipper still need a specified graphic.

The marketplace that sells a JPEG of a layout keeps getting cheaper. The
marketplace that sells a layout with rules does not. That split is already visible.
2027 is when it is obvious to buyers.

Traditional graphic design in 2027 is a smaller profession with
a harder entrance exam. The exam is not the degree. It is a
document that still works when the copy, the language, and the
navy all change.

If you want to see the file-format version of that exam, open the marketplace,
pick a poster or a menu, and replace the dummy copy. The preview is the
document. Pictures of layouts will be free next year too. Working ones will not.

Sources
U.S. BLS Occupational Outlook Handbook, Graphic Designers (updated
August 2025, visited August 2026) — 265,900 jobs (2024), 271,500 (2034),
+2% / +5,700, ~20,000 openings/year, median wage $61,300, self-employed
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18%, printing 6% at $45,690, specialized design services $63,410,
bachelor’s as typical entry education, AI as freelance-demand constraint

U.S. BLS Monthly Labor Review, industry and occupational employment
projections overview, 2024–34 (2026) — generative AI limits demand for
graphic designers; 265.9 → 271.5 thousand, +2.1%

U.S. BLS OOH, Art Directors — 135,000 jobs, +4% to 140,700, median
$111,040, 62% self-employed, ~12,300 openings/year

U.S. BLS OOH, Desktop Publishers — 5,000 → 4,400 (−12%), ~400
openings/year

U.S. BLS Employment Projections, NAICS 323000 Printing and related
support activities — 357,200 → 301,900 (−15.5%)

World Economic Forum, Future of Jobs Report 2025 (January 2025) —
graphic designers just outside the top 10 fastest-declining roles (11th in
Design Week’s ranking of the survey); first appearance on the decline list;
2023 edition: moderately growing; UI/UX among fastest-growing (8th per
Design Week); ~1,000 employers, 14 million workers, 55 countries; 41%
expect AI-related job cuts; 77% plan to reskill; 62% plan to hire AI skills

Data USA, Graphic Design (CIP), 2024 — 10,676 awards, +16.3% year
over year; median in-state public tuition $6,930; median out-of-state private
$36,174; SNHU 794 awards; 65% female

IPEDS-based 2023 tallies compiled by EdSmart / Course Advisor —
bachelor’s ~5,829; associate’s ~2,095

NASAD — approximately 318 accredited institutional members
(association site, 2026); U.S. Department of Education–recognized
accreditor for art and design

Rhode Island School of Design, Student Financial Services — 2026–27
undergraduate tuition $66,460

Canva newsroom, “Bringing free education tools to 100 million people”
(July 2025) — 100 million teachers, students, and administrators monthly;
800,000+ schools; 16,000 districts; 190 countries; Canva Education
launched 2019



Precedence Research, Generative AI in Design Market (January 2026) —
$993.9 million (2025), $1.33 billion (2026), 32.75% CAGR; 2027 ~$1.77
billion is that CAGR applied one more year

Fortune Business Insights, Packaging Printing Market — $365.21 billion
(2026)

Mordor Intelligence, Digital Printing Packaging — $37.39 billion (2026) →
$60.07 billion (2031)

MarketIntelo, Packaging Design Services — $8.4 billion (2025) to $13.2
billion (2034); Coherent Market Insights — $27.76 billion (2026). Wide
band; labeled as research-firm estimates

Design Week, January 2025, on WEF 2025 — graphic design 11th fastest-
declining; UI/UX 8th fastest-growing

Academy of Art University coverage, August 2026 — M.A. in AI Marketing
&amp; Design 10 students (spring 2025) → 54 (fall 2026). One institution;
directional

AIGA / NASAD, professional graphic-design degree standards — four-year
BFA as the career-entry program; “graphic design” on a transcript is not a
uniform claim


